GETTING DOWN

TO BUSINESS

M

ichael Jacobson, President & CEO of The Greater Arlington
Chamber of Commerce, recently visited with Arlington Today
to discuss the state of local business. Here are his thoughts ...
ARLINGTON TODAY: In a nutshell, what’s the state of the
business community in the Arlington area nearly a year into the
COVID situation?
MICHAEL JACOBSON: The first word that comes to my mind is
adaptive. The business community has shown incredible innovation
and resilience. There are great examples throughout the City from
restaurants creating drive-thrus and new family-style meal options to
local retail stores streaming on Facebook Live in order to highlight
their store inventories. Businesses have learned to operate in this
new world, and, with customers becoming more comfortable, they –
and we – are in a healthier position today. Our business community
is persevering through this crazy time,
and now we see the light at the end of
the tunnel.
AT: The Chamber has taken a
number of measures to help local
businesses in recent times. Can you
highlight the ones you think have
been most vital to date? If there are
other measures in the works, could
you note those, as well, please?

need, and Arlington’s workforce infrastructure is as strong as any in
the world. From AISD’s Dan Dipert and MISD’s Ben Barber Career
Tech Centers to TCC Southeast Campus to UTA to specialty training
schools, we can adapt our workforce to meet the needs for the
future, which will be critical. Entrepreneurship will exponential
grow as we move out of the pandemic, and Arlington has an
expanding ecosystem in place, ensuring we will be a hotbed of
the business boom. There will also be demand for more flexible
work environments that are cost-efficient for the business, desirable
for the employee and supported by world-class technology
infrastructure. The development of Downtown Arlington and the
Entertainment District are putting us on the map as a community
that can achieve an unmatched combination of cost and quality.
One transaction I would share that has happened during the
pandemic is the creation of an Entrepreneurship and Innovation
Center at UTA.
AT: How do you see the Chamber’s
role evolving as we turn the corner on
the pandemic and look to 2022 and
beyond?
MJ: The Chamber’s mission to champion
economic and community prosperity
will not change, but how we accomplish
that mission will. The need to help our
members grow their businesses, the
need to foster economic growth, the
need to amplify the voice of business
and the need to develop our future
workforce is and will be just as critical
as ever. We have adapted to operate
in the virtual world, and our reach has
increased dramatically. With over 90,000
views of our online content in less than
a year, we know there is a demand. The future will require us to
calibrate the right mix of the physical and virtual world to have
maximum impact.
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MJ: As a nonprofit organization, we
felt the initial impact of the pandemic
ourselves and thought that the best
way we could help our community
was to be a source of information and
support. We immediately took steps
to shift and modify existing programs
to address the constantly shifting information. I think, by far, the
best example of this was moving our professional development
series to Facebook Live where we could connect with members and
share relevant information and enlightening guests directly to their
screens.
   We also frequently surveyed our members to assess how the
pandemic impacted their businesses. In a survey completed in
February, approximately 50% of the respondents say that COVID-19
has had a negative impact on their business. Surprisingly, 35% of
the respondents have felt no impact, and 15% have improved their
business.
AT: What are some of the more important business trends you
see unfolding in the Arlington area as we look to the future?
MJ: The upskilling and reskilling of the labor force will be a critical

AT: What’s the best advice you could give to a local business
owner these days?
MJ: It’s hard to nail down a single piece of advice that crosses the
spectrum of our diverse small business community. Each of them
individually faces different opportunities and risks. With that in
mind, I strongly encourage you seek the advice of others. When
you find something that works, share it! Our tagline at the Chamber
is “Together, We Succeed.” Those words are truer today than ever.
Arlington is a very supportive community full of incredibly talented
entrepreneurs, innovators and leaders who might see an answer to
an obstacle you find insurmountable.
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Spotlight on ...

I

DOWNTOWN ARLINGTON
MANAGEMENT CORP.

n part due to its amazing location, Downtown Arlington
is at the center of North Texas business. Downtown
Arlington Management Corporation’s revitalization
strategies align with the community’s vision of building a
walkable, vibrant urban core between the Entertainment
District and the University of Texas at Arlington.
   Investors and developers have been discovering
Downtown Arlington. Here are some of the highlights of
how business is booming in Downtown Arlington ...
Abram Street
Thanks to the citizens of Arlington, a re-imagining of
Abram Street from Cooper and Collins Streets was
approved as a part of the 2008 bond election. This $21.96
Million capital project, which recently was completed,
included the rebuilding of Abram Street from Cooper
Street to the Grand Prairie city limits.
   Driven by the benefits of a more pedestrian-oriented
downtown – such as improving health and safety,
developing a sense of place, and boosting the downtown
economy – the redesign includes franchised utility
relocation, drainage correction, LED street lights, safer
on-street parking, and many streetscape and pedestrianfriendly amenities such as new sidewalks, shade trees,
landscaping and benches.
The Levitt Pavilion Hospitality Suite
The Baylor Scott & White Orthopedic & Spine Hospitality Center
at Levitt Pavilion Arlington will enhance the Levitt’s free music
experience by adding permanent bathrooms that include restrooms
for physically challenged patrons and a designated family restroom.
The upstairs has a hospitality suite that can be rented for private
parties and events. The suite features a small kitchen, an A/V system
and a concert-viewing deck.
Urban Chic Properties
The Center Street project brings six luxury townhomes to the
downtown area presented by Urban Chic Properties. These homes
all offer three-bedroom plans with two living areas, 2.5 baths, two-car
garages, covered patios and private yards, with two plans offering
a study, as well. Prices start from $398,726 for those dreaming of
downtown residency. The Pecan Street project provides luxury living
in a more residential environment, while still in walking distance to
Front Street Urban Union restaurants and shops, as well as Center
Street’s entertainment area. Urban Chic Properties presents three
luxury townhomes all with three-bed, 2.5 bath, two-car garages,
covered patios and private yards and one unit boasts a study, as well.
Park 7
Downtown’s new mixed-use development offers a unique solution
to downtown’s housing needs between Mesquite and Elm Street.
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The five-story development is geared to UTA students on the
south side, and families seeking an urban living lifestyle on the
north side of the project.
Main 7
The Main 7 townhome development is DAMC’s first for-sale luxury
urban townhome development, bringing 53 homes to market.
Modeled after the Dallas Highland Park luxury urban villas, the
Main 7 development provides for two/three bedroom and two-car
garage housing opportunity, ranging from $350,000-$400,000 for
those dreaming of downtown residency.
Urban Union Phase II
Even as Phase I of Urban Union’s redevelopment wrapped up with
several new businesses joining this mixed-use project, including
Catalyst Creative, Salter Bros. Coffee Roasters, and Hurtado BBQ,
there is still more to come. Phase II of Urban Union’s construction
includes two new residential projects. The first, Urban Union
Lofts, features 22 modern lofts with balconies facing the vibrant
bustle of Front St. Urban Union Townhomes feature 14 for-sale
townhomes within walking distance of Front St. Its location at
401 E. Main Street will share a common wall with Urban Alchemy
Coffee + Wine Bar. As the first coffee and wine bar in Downtown
Arlington, Urban Alchemy opened in 2018 and has quickly
become a favorite of locals, entrepreneurs, out-of-town visitors,
and students.

W

PRINCE LEBANESE GRILL

hile the pandemic and last month’s devastating winter storm dealt some heavy body blows
to many Arlington area businesses, Prince Lebanese Grill has emerged as a champion at
answering the bell – and the call, whatever that call might be.
   As area restaurants have struggled to address coronavirus-related challenges, the Prince team,
led by owners Francis and Amira Kobty and their offspring Aziz and Elizabeth, has consistently
created innovative solutions to keep and attract customers. When initial government rulings
outlawed inside dining and allowed eateries to offer only drive-thru, curb-side take-out and
delivery service, Francis crafted a window at the restaurant to accommodate business that way.
“Dad said, ‘don’t worry about it,” Aziz recalls, “and he literally built a window so we could offer
drive-thru service.”
   Then, to make sure people realized Prince was there to take care of them during their time
of need, Aziz came up with the idea of the “Family Meal” available in all the allowed means. It
included four complete dinners, a gallon of tea, and, when it was introduced, a roll of toilet paper.
General Manager Aziz Kobty and the
   “Mom and Dad thought I had gone crazy when I suggested adding that,” Aziz says. In fact, the
team at Prince Lebanese Grill have gone
above and beyond to serve customers in
public went crazy happy over the idea, especially given that TP was in short supply in the early days
recent times.
of the pandemic. “It kind of became a signature item for us that people talked about.” The Fort
Worth Star-Telegram eventually wrote about the novel pandemic-riffic item, and business boomed as a result of the clever addition.
   The buzz about Prince continued after the eatery made another innovative move, both during the pandemic and during the storm:
delivering meals to first responders. Aziz says the notion came from a customer who wanted to help those helping others, and the restaurant
quickly began matching a meal with any meal customers purchased for first responders. Like its predecessor, the idea caught on instantly.
   “Our main thought from the start was, ‘we don’t want to put anyone out of work here,’” Aziz says. “We’re blessed with a hell of a staff. And
we’re blessed to have the greatest customers anyone could have. I’m so happy to say we haven’t had to let go of one person from our team.”

Prince Lebanese Grill • 502 West Randol Mill • 817-469-1811 • princelebanesegrill.com
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IVFMD

state-of-the-art fertility center in the Dallas-Fort Worth
metro area, IVFMD offers basic and breakthrough
diagnostic and treatment choices to unlock your fertility
potential.
   IVFMD, located at 600 W. Mayfield Road in Arlington,
provides IVF that is both effective and affordable. Established
in 1997, IVFMD is one of the few fertility centers in Dallas Fort
Worth that can claim 20 years of experience with consistently
high IVF pregnancy rates year after year – at a reasonable price.
   “We believe in making leading-edge fertility technologies
accessible to as many families as possible by reducing the
Dr. Renju Raj is one of three
financial stress during the journey toward parenthood,” says
fertility specialists and
gynecologists at IVFMD who
Dr. Renju Raj, one of three fertility specialists and gynecologists
are dedicated to helping
at the practice, along with Dr. Beverly Reed and Dr. Sy Le. “Our
patients realize their dreams of
becoming moms.
Global IVF Fee is one of the most affordable in the country.
We are also transparent in treatment cost. You can find clear
information about IVF cost on our website. We are also an in-network IVF facility for Aetna, Cigna and United Healthcare. Covered
patients do not have to pay out-of-network fees when they use our centers.”
   IVFMD offers a full range of fertility testing and state-of-the-art treatments, including ovarian reserve and male testing, HSG; minimally
invasive reproductive surgery and tubal reversal; IVF, ICSI, PGT/PGD, egg cryopreservation; Invocell IVF, Mini IVF; and donor egg and
surrogacy cycles.
   Dr. Raj says the practice’s unparalleled personal care sets IVFMD apart: “We are committed to making you a mom.”

IVFMD • 600 W. Mayfield Road • 817-701-1290 • ivfmd.net

Spotlight on ...

PRIMROSE SCHOOLS

P

rimrose Schools’ two Arlington locations are focused on providing
premier early education and child care to area families who appreciate a
balanced approach of purposeful play and nurturing guidance from teachers.
   Lynn Groff has owned and operated Primrose School of N.E. Green Oaks
for 25 years after working in childcare and becoming convinced that there
had to be better options for parents looking for a preschool that provided a
true educational foundation for children.
   “What sets our school apart is our focus on the whole child,” Groff says.
“We truly believe who children become is as important as what they know.
We focus not only on education but on developing the person as a whole.
Social-emotional intelligence is one of the best predictors of future success.
Our curriculum weaves character development and life skills into daily
experiences so children can learn behavioral and relationship skills.”
   Sherman and Jaime Hatch have owned Primrose School of Southwest
Arlington since 2017 after opening schools in Mansfield and Grand Prairie in 2001 and 2007, respectively. After being introduced
to Primrose Schools, the Hatches appreciated “the emphasis they have on education, health, and the well-being of preschool age
children,” and thus began a career for them that provides vast opportunities for growth for the children they have served over the
past two decades.
   Primrose Schools’ purposeful curriculum for infant care and early education has passed through many levels of scrutiny from the
company’s expert education panel and esteemed advisory board. The schools’ focus is always on what will best serve the needs of
Primrose children and families with an eye on innovation and advocacy for quality early education for all children.

Primrose School of NE Green Oaks • 1900 N.E. Green Oaks Blvd. • 817-543-2626 • PrimroseNEGreenOaks.com
Primrose School of Southwest Arlington • 4621 W. Sublett Road • 817-478-6160 • PrimroseSouthwestArlington.com

GRACIE LANE

A

sk virtually any avid shopper in town,
and he/she will tell you that a definite
“go to” destination in the Arlington area
for items both fun and functional is Gracie
Lane.
   Since opening in 2014, Gracie Lane
has rapidly become recognized as the
Arlington area’s premier shopping haven
for clothing, jewelry, home decor, gifts and
more. As long-time connoisseurs of the
best shopping venues, the members of the
Gracie Lane team have gathered the most
impressive local collections – and put them
for sale under one delightful roof.
   When you visit Gracie Lane, you will be
pleased with the quality and excited by the
experience – plus you get an added bonus that comes in the satisfaction of supporting local businesses.
   Gracie Lane’s inventory runs the gamut, from children’s clothing and accessories to stand-out pieces for women, from gifts that
express true personal connections to home décor that will become focal conversation pieces, from a wide variety of jewelry items to the
proverbial “more.”
   Manager Mary Macken says the real key to Gracie Lane’s success, though, is the relationships she and the team build: “I believe our
philosophy of treating every person that walks through our doors as a family member really resonates with our customers.”

Gracie Lane • 4720 S. Cooper St. • 817-468-5263 • gracielanecollection.com
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News you can use

FRANK KENT CADILLAC completes
deal to purchase Arlington dealership
T

he big news in luxury cars locally isn’t a new model, but,
rather, the Jan. 1 purchase of Arlington’s Cadillac dealership
by the Fort Worth-based Frank Kent Cadillac.
  “We are excited to be joining the Arlington community,” says
Will Churchill, owner of Frank Kent Cadillac. “We
have huge plans for this store and are excited to
get going.”
   In the transaction, Cadillac of Arlington was sold
by Group 1 to the Frank Kent Group. Group 1 had
purchased Moritz Cadillac of Arlington in 2013.
Churchill says the wheels on the new deal were
put in motion, as it were, last October, with the sale finally being
consummated at the start of this year.
   Churchill says the new franchise in the Frank Kent portfolio will
marry the luxury synonymous with the Cadillac brand with its roots
in the American Dream City.
   “For starters, Cadillac’s pinnacle vehicle, the Escalade, is made
here in Arlington,” he says. “It’s time there is a dealership that
exemplifies the magnitude of this and gives the customers an
equal experience. We have been a Cadillac dealer in Fort Worth
since 1953 and an automotive dealer since 1935, so we completely
understand the brand, the community, and the responsibility.”
   Churchill says a number of changes are in store for Frank Kent
Cadillac of Arlington, currently located at 2001 N. Collins St.
   “To accomplish the task we have put in front of us, we
understand the need for a larger, more Cadillac-like facility,” he
says. “We are currently in the design phases of that new store and

have selected property to move it to, pending zoning approval
from the City of Arlington. The new store will also have a Cadillac
Wines store in it, just like our Fort Worth location. It has proven to
be very well received from our clientele and appreciated.”
   Until doors are open at the new facility, Churchill
says his team is dedicated to bringing Cadillac back
to the forefront of luxury in Arlington in the current
location.
   “In order to accomplish this,” he says, “we have
completely revamped the service team. The new
service manager came from our Fort Worth location,
so he understands what our expectations are and the experience
our customers expect. We also have a couple of new service
advisors that come from import luxury brands that have a deep
knowledge of the luxury client and their needs. There are some
familiar faces that were there from the Moritz days, and they bring
a high level of service and knowledge with them.
   “The general manager of the store has been with Frank Kent
for almost two years, so he, too, understands the luxury client
and their needs. We have created an all-star team of men and
women at this store and are excited to see the growth we
can achieve together. We are working on some very specific
Arlington marketing plans, but those take time to do correctly,
and we will make those announcements when the time is right.
Our motto is ‘Community Driven and Locally Different since
1935,’ so that should give you a clue.”
  For more: fkcoa.com

SIX FLAGS, HURRICANE HARBOR are now hiring

S

ix Flags Over Texas is open and seeking new team members
for more than 20 diverse departments as the park ramps up for
spring and summer operations during its 60th anniversary season.
   Named one of the Nation’s Best and Brightest Companies to
Work For® by the National Association for Business Resources for
four years in a row, Six Flags offers a wide variety of positions and
paid internships.  
   Hurricane Harbor-Arlington, the largest waterpark in North
Texas, is also hiring lifeguards and other positions ahead of its
opening in May.
   Pre-employment certification is available for those interested in
their first job as a lifeguard.
   Positions are available for individuals 15 and up.
How to apply:
• Six Flags Over Texas and Hurricane Harbor are offering a new
virtual application process that is available 24 hours a day.
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• Candidates that meet the initial screening criteria will receive a
notification for an immediate virtual interview.
• Contingent offers can be made within minutes of completing the
virtual interview process.
Available positions:
• Operations: Ride Operations, Park Services (clean team),
Security, Parking Lot Drivers/Attendants
• Aquatics: Lifeguards and Ride Attendants (Hurricane HarborArlington)
• In-Park Services: Food Service, Retail, Photographers, Games
• Guest Experience: Admissions, Guest Relations/VIP Services
• Entertainment/Events: Costume and High-Profile Characters
• Maintenance: Electrical, Plumbing, Painting
• Corporate Alliance Brand Ambassadors
Where to Apply
Online at sixflagsjobs.com

News you can use

GRAND PRAIRIE ranks as the best
city in the nation for Black Americans

I

n a study released last month in
conjunction with Black History Month,
personal finance website SmartAsset
puts Grand Prairie in a tie with Virginia
Beach, Va., as the place where Black
Americans fare best economically.
   SmartAsset took into account six
factors in analyzing 129 of the largest
U.S. cities: median Black household
income, Black home-ownership rate,
share of Black adults with a bachelor’s
degree, share of business owners who
are Black, Black participation in the
workforce, and Black poverty rate.
   “Nationwide, when it comes to
wealth and personal finance success,
Black Americans have struggled more
compared to the rest of the population.
In some parts of the country, however,
economic outcomes for Black Americans are more favorable,” the
study says.
   According to the study, Grand Prairie boasts the fourth highest
Black workforce participation rate (79.9 percent) and the lowest
Black poverty rate (less than 5 percent) among all 129 cities in the
study. Additionally, more than one-third of Black adults in Grand
Prairie hold a bachelor’s degree (ranked sixth out of 129), and the

median Black household income exceeds $63,000 (ranked 10th out
of 129).
   Close to 23 percent of Grand Prairie’s nearly 195,000 residents
— or more than 44,000 people — identify as Black, according to the
U.S. Census Bureau. Statewide, almost 13 percent of residents are
Black. Niche.com ranks Grand Prairie as DFW’s sixth most diverse
suburb.

AMAZON to open a delivery station in Arlington

A

mazon will open a new delivery station that will create new
full-time and part-time job opportunities in Arlington. The
Arlington site is part of six new delivery stations that will be added
in North Texas to power the last mile of Amazon’s order process
and help increase efficiency of deliveries for
customers.
   Packages are shipped to delivery stations
from neighboring Amazon fulfillment and
sortation centers and loaded into vehicles
for final delivery to customers. Arlington’s
Amazon delivery station is set to open later
this year at 2400 Centennial Drive, just north
of Division Street and west of SH 360.
   “Arlington is honored to have been selected for one of
Amazon’s new delivery station,” says Mayor Jeff Williams. “With
close proximity to Dallas/Fort Worth Airport and several major
interstates, our city is ideally located to help companies like
34
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Amazon deliver their products quickly and efficiently across the
country. This investment is a welcome addition to our community
and will create hundreds of good-paying jobs for our residents.”   
   The new delivery stations, also set to open in Mansfield, Balch
Springs, Fort Worth and McKinney, will create
hundreds of full- and part-time jobs, pay a $15
per-hour starting wage and offer a variety of
benefits packages from day one, the company
says.
   “We are excited to continue our investment
in Texas with new delivery stations across
DFW that will create hundreds of new job
opportunities and provide faster and more
efficient delivery for customers,” says Amazon spokesman Daniel
Martin. “We look forward to continuing our growth in Texas and
want to thank local and state leaders for their support in making
these projects possible.”

